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1. Overview

For the past four decades, governments, researchers and a broad range of professional associations
have focused on the small business sector, primarily from an economic and policy setting
perspective. This focus recognises the important role small businesses play in the Australian
economy — 97 per cent of businesses, as at June 2014, were classified as ‘small’! However, this
classification is based only on employment, which lumps small firms into one homogenous
group. In fact, small businesses are mainly unique extensions of their owners’ capacities, goals
and aspirations. The single classification of ‘small’ does nothing to assist in understanding the
complex mix of segments in the small business sector, or the factors that affect these different
segments. This paper focuses on unpacking the sector to provide insights into the segments that
make up the small business sector in a way that policymakers and other agencies can support
and understand.

In Australia, the Wiltshire Report was the first systematic review of the effect of small businesses
on the Australian economy and on the factors that influence and affect the sector (Department of
Trade and Industry 1971). The Wiltshire Report has been followed by myriad government inquiries
and reviews, often with a focus on a single issue, such as: access to finance; regulatory compliance;
or succession planning issues for family-owned businesses. There has also been much published
research in the academic and professional literature; however, it is constrained by relatively small
sample sizes and a focus on single issues rather than on the complex mix of factors that influence
the sector. Many of these factors are internal and they often flow from the individuals that own and
operate the business; others are external, such as those created by the economy or governments.?
The outcomes of the cycle of ongoing single-issue inquiries rarely provide a comprehensive
understanding of the interrelated multiplicity of factors affecting small business performance.

This paper proposes a novel and comprehensive method for collecting information, focusing
on both internal and external factors. The data analysis draws on a representative survey of firms
and a new method of data collection. This approach provides a visual map that explains the

* The authors are from the University of Western Sydney and DBM Consultants, respectively. The authors would like to acknowledge
Brian Fine at the QOR online access panel company, Luke Aitken from the NSW Business Chamber, and Dr Russell Blamey,
Dr Dieu Anh Vu and David Claridad from DBM Consultants for their contributions.

Small is defined, in this case, as less than 20 employees (ABS Cat No 8165.0 ‘Counts of Australian Businesses, Including Entries
and Exits’).

2 For example, the compliance costs of regulations, interest rates and exchange rates.
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combination of factors that matter most to business owners, rather than focusing on the elements
of a single issue.

The paper identifies five key segments within the small business sector. These segments vary
significantly in terms of the factors affecting them and how these factors relate to the aspirations,
goals and performance of firms. This information is an important start in moving to a constructive
information-based discussion concerning policies directed at removing the impediments
identified for each segment of the small business sector.

Importantly, the paper sets out to address not what the small business sector looks like — these
data are readily available — but why it is configured in such a way at both the individual firm
and macro levels. This information can foster a constructive information-based discussion. This
is a uniquely different approach compared with the prevailing single-issue, and often anecdotal,
approaches that have occurred to date and provides a platform for an effective alternative policy
framework.

The paper proceeds as follows: Section 2 outlines the differences between small businesses
and other firms, and explains the importance of adopting the approach taken in this paper for
understanding small businesses. Section 3 outlines the survey methodology and data used in
the paper. Section 4 outlines the factors that the survey identifies as affecting the small business
sector as a whole. Section 5 details the five segments of the small business sector identified by
the survey analysis. Section 6 offers concluding remarks.

2. Background

Although almost all modern economies are underpinned by the small business sector, there
continues to be very limited information (and therefore limited understanding) of what actually
drives and shapes the structure, behaviour and objectives of small to medium-sized enterprises
(SMEs). This is because there is a lack of research that acknowledges the differences between large
and small businesses. Further, studies of SMEs to date have often focused on single issues — such
as SMEs" access to finance. This single-issue approach fails to consider the complex interplay of
factors that affect SMEs.

2.1 Small businesses are unique

Small businesses are not ‘scaled-down’ versions of large corporations. While a small business is
one whose staff size, financial resources and assets are comparatively limited in scale (Blackburn
and Schaper 2012), a crucial qualitative element is that it is independently owned and operated; it
is closely controlled by the owners-managers who also contribute most, if not all, of the operating
capital; and the principal decision-making functions rest with the owner-managers (ABS 2002, p 1).

In practice, there is normally very little separation of ownership and management in a small
business. This fact means that traditional agency relationships do not exist because the owners are
almost always the managers. There is often also very limited differentiation between the owner’s
personal assets and liabilities, and those of the business.

In spite of this difference, there is still a significant gap in the knowledge available to policymakers
and regulatory agencies that deal with small businesses. Theoretical explanations of behaviours
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and subsequent attempts to empirically test such theories tend to be drawn from the mainstream
business literature. These theories are often framed by inappropriate assumptions: that small
businesses behave in the same way as large ones; that all financing and managerial decisions
are made using the same profit-maximising logic as in large businesses; that owner-managers
seek to maximise their wealth; and that small businesses predominantly engage in rational
optimising’ practices and decision processes. In practice, these assumptions do not hold.
Numerous researchers have shown that personal objectives, family considerations, lifestyle factors
and personal attributes are often major determinants of small businesses’' behaviour (e.g. Holmes
etal 2003).

Yet how and why these decisions are made is not well understood by policymakers. For example,
despite growing interest in SMEs, there is still no comprehensive understanding of the factors that
drive the financial structures of these firms. This lack of understanding is made more difficult by
the fact that — unlike large publicly listed firms — performance and related business data are not
usually readily available for small businesses.

2.2 Access to finance: one example of being sidetracked by the
single-issue approach

Access to finance for the small business sector has been a recurrent theme in the literature and
is commonly referred to as having two key components: ‘Knowledge Gap’ and ‘Supply Gap'? It
is a regular subject of government review, for example by: the Senate Economics References
Committee (Senate Economics References Committee 2010); and the Parliamentary Joint
Committee on Corporations and Financial Services (PJCCFS 2013).

The knowledge gap relates to the demand side of SME financing, and refers to the constraints
placed on small businesses by the limited knowledge of the owners and operators about
funding options. The supply gap relates to the supply side of SME financing and issues that arise
in relation to financial institutions and other funders of SMEs, particularly in assessing risk and the
overriding preference for asset-based security. Often discussion around the supply side has been
in the context of information asymmetries — small business owners know much more about the
firm than any other party and public information about a small business’ operations is virtually
non-existent.

However, it appears that sources of finance are not the major concern for Australian small
businesses (Gupta 2013; Institute of Public Accountants 2014).

Rather, many elements influence SMEs' equity and debt funding mix. These include: the owner’s
objectives; business size; business age; industry sector; levels of business information and security
available; and growth stage of the firm. In addition, an owner’s personal objectives may override
business growth, development and key decisions — particularly in relation to the types of contracts
and agreements they enter, including funding arrangements.

The reality is small businesses’ behaviour is complex and cannot be summarised by a single
issue. Accordingly, there needs to be a fundamental shift away from the narrow focus on single
issues. There are many factors that affect a firm’s structure — including its financial structure —

3 Adetailed summary of these issues can be found at Holmes et al (2003).
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that interact. Some factors are under the direct control of owners; many are not. The research
approach adopted in this paper indicates how a shift away from the single-issue approach and
towards a deeper understanding of the factors at play at any point in time for small businesses
might be addressed.

3.  Method

In order to better understand the interaction and relative importance of the range of factors small
business owners confront, a survey of a representative sample of small businesses was undertaken
using a new questionnaire format.

3.1 Introducing factor analysis impact maps (FAIM)

3.1.1 Factor maps

The factor analysis impact maps (FAIM) approach is based on the concept that things that
matter most should be at the core or centre. Things that matter less are further from the centre.
Accordingly, FAIM uses a computerised ‘dartboard” with a centre or core that is surrounded by
10 concentric circles as part of an online survey questionnaire. Each circle is assigned a number
that indicates the distance from the centre.

FAIM begins by displaying a set of potential factors at the outer region of the dartboard that could
be affecting a business decision-maker. Each factor is represented by a sphere. The centre of the
dartboard represents what is of core concern to the business. Figure 1 shows the FAIM dartboard.

The survey respondent then moves each sphere closer to the centre, depending on how much
impact that factor has on their business. As the respondent moves the spheres — either with a
cursor or on a touch screen — the distance from the core is shown as a number. Once the sphere
is placed in the final position, the number showing the distance to the centre is assigned to the
factor. This number is then used for analysis.

Any factors that are perceived to be irrelevant to the business can be placed in a ‘trash bin" or
can be left at zero. Factors left at zero or dropped in the bin are assigned a value of zero for the
purposes of analysis.
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Figure 1: The Static Dartboard with all 12 Factors in Starting Positions
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3.1.2 Comparison to traditional methods

FAIM was developed as a simple and intuitive alternative to the traditional rating scales used
by survey researchers that can be repetitive and tedious for respondents. Moreover, traditional
methods are associated with several response biases that can undermine data quality.*

The FAIM approach has been thoroughly validated and compared with traditional market research
scales in a separate study of more than 3 000 subjects (Blamey and Holmes 2014). Compared with
traditional rating scales, FAIM:

o produced more thoughtful responses, with respondents spending more time on each
decision and results showing better discrimination among concepts

4 For example, when several statements are rated one after the other, results often exhibit a significant degree of ‘straight-lining’
behaviour in which the same answer is given for every item as an easy way of ‘satisficing’ and getting through the survey
quickly (Schaeffer and Presser 2003; Cole, McCormick and Gonyea 2012). Another problem that commonly plagues rating-scale
data is the occurrence of ‘halo’ responses in which respondents’ answers are influenced more by their general attitudes to the
broad topic than the specifics of the items being rated (Krosnick 1999). This can result in data which does not exhibit the level of
discrimination between concepts that researchers intended.

CONFERENCE VOLUME | 2015

41



42

SCOTT HOLMES AND DHRUBA GUPTA

o produced a much lower proportion of respondents giving the same answer to every item in
a set — a phenomenon known as ‘straight-lining’

« was the preferred questionnaire format among respondents
o elicited a richer variety of information.

FAIM provides a more meaningful, enjoyable and engaging format for respondents, thereby
increasing motivation to respond carefully. It also makes it more difficult for respondents to
provide careless answers.

3.1.3 Application of FAIM in this study
The FAIM approach was applied in this study to help understand:

o the extent to which small business decision-makers were affected by a single factor or a
multitude of factors

« which factor or factors were having the greatest effect on the small business sector overall
«  whether different factors affected different members of the small business sector in different ways.

The survey focused on the effect of 12 different factors among small businesses. These factors
were identified by an online search of the factors associated with the small business sector, an
internal analysis of small business reporting in the mainstream media, and feedback from the
NSW Business Chamber. The 12 factors that were chosen are presented in Figure 1.

3.2 Survey methodology

To determine the factors that affect small businesses, a total of 1 001 online interviews were
conducted nationally in February 2015.° Firms were sourced through the QOR online access panel.®

A stratified sample was drawn with the target distribution of responses aligned to the Australian
Bureau of Statistics (ABS) business sample profile on variables including state/territory and number
of employees.” Respondents were typically the most senior decision-makers within the firms, usually
business owners, chief executive officers or managing directors. Weighting by states and number
of employees was undertaken to ensure that the survey data represent the business population as
defined by the ABS.

The survey questionnaire included a range of background questions concerning the characteristics
and performance of the firm. Respondents were also asked about their firm’s objectives for the
coming year, with a focus on business growth. Following those qualitative questions, the FAIM
methodology was used to measure how business decision-makers assessed the relative effect
of the 12 factors. Respondents were asked to indicate the effect each of the 12 factors had had
on their firms over the last twelve months on the FAIM scale from 0 to 10 — where 0 means ‘No
influence/impact at all’and 10 means ‘Extremely high influence/impact’.

5 The survey questionnaire is available online at <http://fivetribes.dbmweb.com.au>.

6 Quality Online Research (QOR) is one of Australia’s leading online panel providers for business samples. The small business panel
includes a cross-section of more than 10 000 firms, with firms recruited primarily from offline sources to avoid online bias. QOR is
accredited with ISO 26362 and QSOAP Gold, reflecting the high quality standards used.

7 ABS Cat No 8165.0'Counts of Australian Businesses, Including Entries and Exits, June 2010 to June 2014.
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Additional questions were also asked for several factors to assess the relative effect of the
sub-elements that make up that factor.

4.  Results — Unpacking the Factors

4.1 Small business overall

Figure 2 clearly shows that no single issue affects all firms. However, five out of the twelve issues
have more of an effect than the others, namely:

« maintaining and growing revenues

e economic uncertainty

e managing cash flows, costs and overheads
e competition

e red tape, taxation and compliance.

The top five issues represent a mix of internal and external factors, but they appear to be
predominantly beyond the direct control of owner-managers, perhaps with the exception of
cash flow, cost and overhead management.

There is further evidence that itisn't a single issue that is perceived by owners to be affecting their
business: 71 per cent of businesses reported effects of 6 or higher on at least two factors, and
56 per cent on at least three factors. This has direct implications for support, information, training
and policy aimed at the small business sector.
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Figure 2: A Range of Issues Affect Small Businesses
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Sources: Authors'calculations; DBM Consultants

4.2  Unpacking the sub-factors

Furtherinsight into the factors affecting small business emerged from an analysis of the sub-factors

that respondents indicated lay behind five factors affecting their business. Results indicated that:

Tax compliance accounts for a third of all the red tape, taxation and compliance items.

Competition from other small businesses appears to be the biggest sub-factor within the
competition factor. This is consistent with ABS data, which found that 54 per cent of small
businesses have other small businesses as their major competitors.

General economic conditions — such as consumer confidence — account for nearly two-thirds
of all economic uncertainty.

Keeping up with technology accounts for a third of the research and development factor.

Finding staff seems to be the most important sub-factor of finding and retaining skilled staff.

Appendix B has further details on the sub-factor results.
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Segmentation of Small Business

Given the diversity of small businesses in terms of industry, turnover, age, and goals and aspirations,
it would be expected that different issues affect different firms differently. To determine how small
businesses vary in the issues that affect them, a segmentation analysis was performed.® The
analysis revealed five distinct segments:

financially constrained growth-aspirers (GA)
externally impacted growth-seekers (GS)
broadly impacted stability-seekers (BISS)
stress-free stability-seekers (SFSS)

technology-oriented growth-achievers (TOGA).

Each of these segments is summarised below. Figure 3 shows the size of each of the segments.

Figure 3: Segment Sizes
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Sources: Authors' calculations; DBM Consultants

8 K-means cluster analysis was used in deriving the segments, with the identification of key impact factors distinguishing each

segment from others being based on t-tests for differences in means. The p-values were adjusted to take account of multiple
comparisons (Bonferroni method).
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5.1 Financially constrained growth-aspirers (GA)

Businesses in the GA segment are younger businesses mostly seeking growth but struggling to
achieve it. Two-thirds had not performed to expectations over the past 12 months and less than
half were satisfied with their performance.

The main factors impeding growth are presented in Figure 4. The primary distinguishing factors for
this segment are: access to finance; managing cash flows, costs and overheads; and maintaining
and growing revenues.

Figure 4: Factors Affecting Financially Constrained Growth-aspirers
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5.2 Externally impacted growth-seekers (GS)

The GS segment comprises mature businesses mostly seeking growth and, like the GA segment,
struggling to achieve it. Within the GS segment, 65 per cent of firms surveyed performed
worse than expected over the past 12 months, and less than half were satisfied with their firm’s
performance.

These firms believe they are being held back by largely external factors such as general economic
uncertainty and strong competition from other small and larger businesses, including online
and offshore (Figure 5). In contrast to the GA segment, access to finance is not seen as a major
constraint on growth; however, taxation compliance is.

Figure 5: Factors Affecting Externally Impacted Growth-seekers
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5.3 Broadly impacted stability-seekers (BISS)

Firms in the BISS segment have relatively lower growth aspirations when compared with the
GA and GS segments; yet these firms are only moderately satisfied with their performance. With
almost half reporting that their firm performed worse than expected, firms in the BISS segment
report a range of factors that they believe are responsible (Figure 6). Managing finances features
quite prominently among the impact factors, such as managing cash flows, costs and overheads,
taxation and compliance, and access to finance. Finding good staff was also reported as affecting
many businesses in this segment. Economic uncertainty was also reported as playing a role.

Figure 6: Factors Affecting Broadly Impacted Stability-seekers
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5.4 Stress-free stability-seekers (SFSS)

The SFSS segment is firms that are mostly seeking stability of revenues. Firms in the segment are
generally comfortable with the way the firm is operating and the resulting outcomes. More than
70 per cent are satisfied with the firm’s ability to meet their goals and the incidence of moderate
and high concern about business prospects for the next year is the lowest of any segment.

Not surprisingly, firms in this segment do not report large effects from any of the factors; all impact
factors received below-average scores (Figure 7). While some of the factors may simply not be
applicable to many of the firms in this segment, the broad industry profile suggests that other
reasons must be at play. Many are likely to have accepted that certain factors such as red tape are
just a necessary part of doing business, or have learnt how to minimise or avoid excessive impacts.

Figure 7: Factors Affecting Stress-free Stability-seekers
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5.5 Technology-oriented growth-achievers (TOGA)

Firms in the TOGA segment tend to be relatively larger and involved in the production of
technology-related products and services. Most of these growth-oriented businesses are
successful in achieving their goals, with the proportion reporting that they performed better
than expected far higher than the proportion that reported they performed worse than expected.

Despite being the most satisfied of all segments on average, firms in this segment still report
a range of constraints (Figure 8). Indeed, they report the highest average level of effects from
technology and systems change, research and development, access to professional advisory
services, timely information to help manage the business, and owner and succession planning.
Although not uniquely associated with this segment, competition, maintaining and growing
revenues and managing cash flows, costs and overheads also significantly affect these firms.

Figure 8: Factors Affecting Technology-oriented Growth-achievers
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A more detailed summary of the key themes and profiles for all five segments of the small business

sector is provided in Appendix A.

RESERVE BANK OF AUSTRALIA



OPENING ALADDIN’S CAVE: UNPACKING THE FACTORS IMPACTING
ON SMALL BUSINESSES

6. Conclusions and Next Steps

This paper had a very clear objective: to understand the mix of factors that affect small businesses
and to move away from the assumption that small businesses are simply those with fewer than
20 employees.

Itis obvious that the small business sector includes a diverse set of firms. Each of the five segments
identified will naturally include sub-segments and this will be the focus of future analysis and
research. These segments are intrinsically linked to the aspirations and subsequent performance
of the firms. This performance is, in turn, linked to the factors that owner-managers in each
segment perceive as affecting the achievement of their aspirations. It is interesting how different
the segments are with respect to the underlying business objectives and performance, and also
the difference in impact factors.

In terms of methodology, the FAIM approach allows for a comparatively more robust and
representative set of responses concerning the range of factors perceived to be affecting small
businesses. The diversity among small businesses revealed by this research suggests that the
homogenous approach adopted by much of the literature may overlook key factors. For instance,
surveying all manufacturing firms with fewer than 20 employees would tell us little about the
diversity of motivations in such a sample.

The FAIM approach provides a platform from which we can finally understand the qualitative
story of a sector with almost 2 million business entities. It will also allow for a more developed
dialogue with business owners at many levels — from advisory services to policy development.
It can inform areas such as supporting growth objectives and addressing the impediments to
growth, rather than seeking to pare issues down to single factors, such as access to finance.?’
Policies and programs designed to support or inform business owners need to be informed by the
differences among small businesses. Accordingly, any initiatives or policies to address particular
issues need to be clearly linked to the target group. Hopefully, future inquiries and reviews will
take on board the complex and integrated nature of the issues that affect small businesses, rather
than over-simplifying issues to allow for the conduct of an inquiry or review.

One additional and important aspect of the method adopted here is that it allows for a
comprehensive longitudinal study of these issues at both the individual business and segment
level. Future study can address questions like: what happens when external factors change? what
are the effects of policies that are targeted at particular segments? and how do aspirations shift
over time? Using the methodology in this paper, a revealing story about this complex and almost
enigmatic foundation of the Australian economy can finally be told.

9 Which, interestingly, didn't make the top five impact factors in the full sample.
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Segment Profiles

Appendix A

(VD Yum Jaupaborisaybly
PUOD3S) PAIUSIO-YIMOID)

(%9€) Yymoib bupiaas
1uaWbas Aue jo uoiiodoid
1S9MO| Y1IM ‘(%19)

AMjigeis bupiaas Aol

(9609) @19e1s
ulewsal 01 bupyeas Aiofey

(Yamoib Bua9s 9459)
UOIIRIUSIO YIMoID abeiany

(Yamolb bupyaas

SpAIYI-om1 Ajp1ewixoidde)
S1UBWHIS 3} |[e JO pajuUsLIo
-YIMoIb A|Buos 1SON

HE)

1DV/MSN Ul 9%9¢

2oud ajes
pa1dadxe ybiy AjpAne|ay

puniodxa
10 Buiodul Ul paAjoAUl
2q 01 Aj31| 210w ApYbIIS

S9DIAISS [BDIULDSY
PUE D1J1IUSIDS ‘[euoIsSj0id,
SpIemol MaXs 1YDI[S UM
a|youd Ansnpul peoig

abesane
1noge uolesado Ul sIeap

saakojdwa Jo Jaquinu
pue aNUaA3I Y104 JO

1DV/MSN Ul %€
9o1ud 3|es pa1dadxe abeiany
3|yoid Ansnpui peoig

abelane
1Noge uolesado uj siesy

19MO|
A|jeuiblew Ajuo sisguinu
oakojduwiz (000 001$ UeYl

$$9] 961 /) SNUSASI UO

SBI/DINUL%LE

2o1d 9jes

pa12adxe ybIy AjaAneay
a|yoid Ansnpui peoig
uonelado

Ul Jeak 9UO UBY] SS9 YUM
dn-11els e ag 01 A|231| 5597
soakojdwia

10U INQ (000 001$ UeY 53|
ﬁwiﬁv 9NUaA21 UO paseq

1DV/MSN Ul %€
obeiane

1NOQe Pan|eA sassauisng
a[yoid Ansnpu peoig

sieak ual

ueyl 210w 1oj co_um\_wao
Ul uaaq Buiney %8y yum
'S9SSaUISNQ 24N1BW ANSON

SINUIAI pue s940|dWa

1DV/MSN Ul %Ly

(000 02§ uew sso| 2oud
9|es 101paid 9485) abelane
MO|9Q Pan|eA sassauisng

S9DINIDS IBYIO,

Se YdNS SIDIAIDS UIRLIDD
Sp1emO) MaXs 1yBIIs Yum
sallsnpu Jo abuel peolg

(uonesado uj $s3) IO SIeak
921U %trly) SOSSAUISNG
19BUNOA SPIEMO) PIM3YS

abesane mojaq

Aybi|s sanuaAal {(Inoy
uey1 559| 9%06) saa/40|dwa
JO Jaquuinu abelany

1ap|oyaleys Alofew Jo

SOlIslialoeieyo

(vo0L)
si9A3IYdE-YImoib
paiusio-Abojouydaj

(554S) s1xj99s

-A)jigels 994)-ssans

(sS19) s1oxd3s-Aujiqels
pa1dedwi |peo.g

(SD) s1a@3s-yimoib
paedwi £jjeusa1xy

(ebed jxau panunuog)
sa|ijoud Juswbag Ly ajqel

(vD) s42a1dse-yimoub
paulessuod Ajjepueul

SUII) Ul sassauIsng 1sabie]  paseq abelane ueyy Jsjiews  abelsae ueyy uabie Apybis JO SWIDY Ul 9ZIS 9brIaAY 9|05 Jo uolodoid 15aybIH ssauisng
0C 9 L1 € vl a|dwes
Jouaduad -

9715 1uaWbag

RESERVE BANK OF AUSTRALIA

52



ON SMALL BUSINESSES

OPENING ALADDIN’S CAVE: UNPACKING THE FACTORS IMPACTING

obrJIDAR 24R JB3A 1X3U IBAO
s10adsoud Inoge suIduod
IsASMOY ‘SyIuoW ¢ |

1X3U J9A0 durWIOpRd
1noge dis1undo 1o

SIEIEN
e Jo paysies Aybiy 1so

P1290X3 URY} 9SIOM Se

11 1Jodal 01 A|931| SS9) Jey pue
SYIUOW 7| 18| JoA0 pa1dadxe
UBY} J911a( sem dduewopad
1ey3 1odas 01 A1 1SON

(9695)

SYIUOW 7| 15e| JOAO SaNUASI
pasealdu] paduaadxs aAey
01 S1UBWH3S ||e JO A1 1ISON

(vo0oL)

s1aA31Yyde-ymolb
paiuanio-Abojouydal

(%9 1)1uawbas Aue

Jo s1oadsoud ssauisng 1noge
UJa2u0od b1y pue a1esspow
JO 92UPIDUI ISAMOT]

(paysnes Alubly 9z€ Yo1ym
JO ‘palysiies 91 /) s|eob
199U 01 AljIge Ssauisng
YUM palysies Ajjelausn

(9%LE/% 1) po10adxe

uey) 9s10m/pa1dadxa ueyy
191190 SeM SYuow 7| 1se|
19A0 2dURWIOLRd 1Byl
podas uoiiodoud sejiuis

SUIUOW 7 | 35| O3 Je|IuIS 3]
01 SYIUOWI 7| 1XaU SNUA3J
103dx3 03 A|231] IS0

sasealdul
BUIASIYDE 9%/ € YIM ‘Syuow
71 15B] 91 I9A0 SaNUSAI

ul Aljige1s pasusiadxa
Ajjenioe jjey Japun isnp

(SS4S) s1vj99s

-jIqe)s 91y-ssans

abesane mojaq
APybI|s syruow g 1xau 1oy
s12adsoud 1noge uIsduo)

sjeob 199w 01 Ayjige
,$52UISNQ YIM UONDRYSIES
JO S|9AS] 91RISPOIN

pa122dxa UeYl 9SI0M
pawiopad ssauisng 41yl
1ey1 1Jodal Jley Jspun 1snf

9|ge1s bululewal

98¢ pue BuIseaIdUl %S
yum ‘sbelsne 1noge

2Je SYIUOW 7 | 158 J9AO
S90URLISAX aNUBARI [BN1DY

(sS19) s1axya3s-Aujiqels
pa1>edwi Ajpeoig

ulduod
yb1y 4o S1elopow ssaidxs
%EY Y21ym Jo ‘sypuowl |
13U J9A0 $13adsoid yim

PAUISDUOD UIeWS) 94¢8

SETTHHIENEIEN
Jley Japunasnfi(yo puiyaq
159yDIy pU0ISs) pardadxa
uey1 9SI0M pawiogad
ssaulsng ay3 payiodal %19

SINUIASI PISLaIdaP
pupualiadxs Jarenb

2 YIIM ‘Syluow 7| 1se|
19A0 Ymolb padusuadxa
AJ[BN12B %0t Ueyl S5

(SD) s13x93s-yymoub
paioeduwi Ajjeusslixg

(ebed jxau panunuog)
sa|ijoud Juswbag Ly ajqel

uJaduod
JO S|aA3] ybIy 031 31eISpOW
Bulssaidxa sassaulsng

4O 9605 YHM 1eak 1xau

3U31 1aA0 sjeob Buiasiyde
10} s199dsold 1noge
UJ2DU0D WS $21dX3 %76

$[e0b 419U 199W 01 Wa)
Buimol|e ssauisng 1eyy
P31JSIILS 9451 AJUO ‘SyuoW
71 158 43N0 pa1dadxa
Uey1 95I0M pauliopad
ssauIsNg ayl 1y pariodal
(Spa1yr-omy) ALiofeyy
sypuow 7| Joud ul aseainul
ue padualadxa Ajjenioe
9%0% UBY SS3] 'UOIIRIUSIIO
ymoub siyx audsag

(vD) s1aa1dse-yymoub
pauiensuod Ajjepueuly

°oUeWIO)Iod

53

CONFERENCE VOLUME | 2015



SCOTT HOLMES AND DHRUBA GUPTA

(©%6t7€)

Buipuy pue (969¢) buiutelas
AJUOWILIOD 150U — Je3s P3||1%S
Buiurelas pue buipuly «

(3sayb1y) butuueld uolssIINS
JUsWabeURW PUE JDUMO - S1UBWIHSS 1BY10
Ul uey3 Juaujwoid ajow
ApyBIs (%t€) suonipuod
oiads-Ansnpur ing (%+9)

(3s9yb1y) ssaulsng abeuew
0} Uoneuliojul Ajpwi -

(967€) 9248WUI0D-9/SWDISAS SUOIIIPUOD JIUIOUODD
Abojouyoay [eJ2USH AJUOWILIOD 150U
pue (9/€) abejuenpe ue 196 — AQUIPLISDUN DILLIOUODS * (%6¢) 81040d10D
o1 ABojouyday Buisn ‘(9605) conUsol pue DIy pue Agmmw SHM
ABojouyday yum dn buidasy BumOIB pue BulEIIRW - pue YH/4l 0s[e INg ‘(9/9)
AJuowuod 10w — (1s3yH1y) 3ouel|dWod Xe) AJUoWWod
1UBWAO[2ASP PUE DIeasal « (9%/7) Buluten pue 150W — sdueldwod
(9%S€) bululeal AQ Pamo||0} pue uonexey ‘adey pai « GL1)

(3s9yb1Y) s921AIBS A10SIApE
[euolssajoid 0 Ss930e

SUORIPUOD DH1dads-Alsnpul

‘(o e1s bul Ajuowwod
(%1.5) 415 Bulpuy A SONUIASL ueyy Jayiel (98/) SUOIIPUOD

150U — (153Y6I1Y) 4e1s pa|ipfs

Buimoib pue bujuieuew «
S10158) 1310 BuILIEI! pUE BuipUl - ! p lurejul JIUIOU0D3 [esauab Apsoul
$10198} JOUIO — AluIe119dUN JIWOU0DS -
SpeayJano pue 9dueUY 01 5378 -
0
51502 'sSMoJ4 ysed bujbeueu - o1l i (9%01) S9ss9UISNQ 2I0YSJO (%L) s9ssauisnq
108} 190 puUe (9697) $3553UISNq SUIIUO 13b1e] pUB (965) S9SSAUISNG
o o 6 SONUSAR SPEALIINO pUR  ‘(040%) SISSAUISNG Jabiej pue  IIBWS JLAO WOl Ajuowiwiod
UIMOID pue buluiguiew - 51502 ‘smojy ysed buibeueu - (9/S) $9SS2UISNQ J3]|eWS 150U — uoniaduwod -
(9%1€) sassauisng S3L0IN0 (57 oreiodio pue OURO WOl Aluowwod 1sow 510198} 13U10

SUIIUO pUE (%€ €) SISSaUISNG - (1s9yb1y) uonnaduwiod -

ssaulsn e pupesado e e .
19618| U (06 10) SI555UISNG uisng pue bupel JISV mc (%1€) SHM pu (1s2yb1y) dueUly 01 SS328
SI'SS2UISNG 24} Aem a3 YH/Y! (%€ €) JuswUIA0D (%/7)
||BWS J2U10 WOl Ajuowwod (3s3yb1y) speayiano pue
q YIIM 3|GRLIOJWIOD ale ASY | [ED0] AQ PaMOI[0f  SUORIPUOD DHID3ds-A1ISnpul ) Bub
150W — uonnadwoD « /0685) oUBIALIOD Xe1  UBLY J3IRI (95 18) SUOIIPUOD 1502 ‘MOJJ ysed buibeuew «

Siulelisuods ynoge

(uawbas AJUOWIWOD 350W — (JUSWBas JIWOU0D3 |esauab Apsoul (Auswbas
PaUIDUODUN A|DA1Ie[D) Di
Aue Jo 159ybl1y) abueyd 1USWESS SIU1 Ul S3553UISNq Aue 4o 159ybIy) aduel|duod - (Juawbas Aue Jo 159ybIy) Aue 4O 159YDIY) saNUSA3I ssauIsng
SWI1SAS pue Abojouydas « "eduwi pananiad abeiane pue uonexel ‘adey pai A1UIP1I2DUN DILIOUODS Buimolb pue bulureuew « Bunaye
510108} A3 MOI|3Q 2ARY SI0128) || 510108} A3 510108} A3 510108} A3 5103084

(vD01)
SI3A31Yde-y3molb
pajuano-A6ojouydal

(SS4S) s423s  (SSIg) s49ye9s-AMjIgels (SD) s19xe3s-yymoub (VD) si241dse-yymoub

-fy1j1ge)s 991y-ssa.1g pajedwi £jpeoig paredwi £jjeuislxg  pauressuod Ajjenueuly

(penunuoa)

sa|ijoid Juawbasg Ly ajqgel

RESERVE BANK OF AUSTRALIA

54



ON SMALL BUSINESSES

OPENING ALADDIN’S CAVE: UNPACKING THE FACTORS IMPACTING

1S

Sub-factor Analysi
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